
Hero Section 
Goal: Drive visitors to the services page 

Audience Awareness: Solution aware (Stage 4) 

Strategy: Use distinct value propositions to build interest and intent 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Services Section 
 
Goal: Encourage visitors to book a consultation 

Audience Awareness: Stage 1–2 (aware of the product category; 

evaluating fit) 

Strategy: Lead with benefit-driven messaging for Stage 2 visitors, 

supported by detailed features for Stage 1, addressing common 

objections to drive conversion 
 
 
 
 
 
 
 
 


